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Tracy Repchuk, is a 7-Time International Bestselling Author, Speaker in 
over 35 countries and TV technology, internet and social media resource 
appearing on NBC, ABC, CTV, CBS, CW, Fox, HGTV, 4 For Your Money, 
King5, CW, Forbes, Washington Post, New York Post and many others. 
 

Tracy is deemed one of the top Women Speakers in the World for Internet 
Marketing and has been an award-winning entrepreneur since the age of 
19 as she has helped thousands get fully branded end to end website 
presence and message to market system in under 60 days. Her #1 
bestseller 31 Days to Millionaire Marketing Miracles serves as the ultimate 
reference guide to businesses around the globe who want to turn their 
passion into profits and accelerate business results. 

Tracy catapulted onto the internet marketing scene when in her first 6 
months she won New Internet Marketing Success of the Year, wrote and 
launched a bestseller in 58 days, and made 6 figures with no database list, 
no contacts and no idea what she was doing.   
 

Info@InnerSurf.com or   Call - 818.859.7210

mailto:Info@InnerSurf.com


Created by Tracy Repchuk of InnerSurf International  - Page �4

Since then she has traveled to over 35 countries appearing on stages 
around the world speaking on Internet Marketing, Business/Entrepreneur 
Reinvention, Speaker Training, Author Training, Membership Sites and 
Social Media.  
 

Tracy Repchuk will guide you along her proven path to direct profits and 
show you how to create multiple streams of income from a formula you can 
duplicate for every idea you have.  
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Instant Online 
Impact 

Instant Online Impact - is a culmination of our vast experience on the 
internet since 1995 when we were integrating handhelds and software 
products to accounting systems with companies such as Walmart, JC 
Penney, Home Depot, and many more. In 2007 we focused our efforts to 
the marketing side of the internet, and quickly realized the formula for rising 
above the noise and being deemed an expert in your industry. 

From the technical world of programming, to becoming a bestselling author, 
to international speaker and motivator in over 30 countries around the 
world, InnerSurf International will guide you along the best steps for where 
you are, and where you want to be, so that you can dominate your market. 

They will ensure that your message and all the elements that are used in 
your marketing and throughout an online campaign, are cohesive and add 
value to the customer experience while enhancing your image in the 
market place. 

Step 1 - Your Unique Brand 

Step 2 - The Internet Foundation 

Step 3 - Traffic and Promotion 

Step 4 - The Science of Social Media  

Step 5 - Fast Strategies for Internet Domination 

“Nearly 87% of businesses now report that their current marketing methods 
are no longer working.”  
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               Step 1- Your Unique Brand  
 

Do you know there are still people and companies out there without a 

website to sell their products and services?  

 

Or that they put one up to get them going, but haven’t addressed it as a 

comprehensive brand or message in terms of who they are and what they 

do for someone?  

 

As a serial entrepreneur - the first thing I do is buy the domain name, and 

set up a site.  

 

The reason it is surprising is 

for the last 10 years the 

internet has been the 

dominant partner for 

marketing your services. I 

think many businesses in 

2009 discovered this too late 

when their businesses had 

no customers, no money, 

and they were declaring 

bankruptcy.  

 

The internet is not 

something that can be 

ignored, and needs to be a 

dominant marketing strategy 

- in fact it should have it’s 

own marketing plan - in 

addition to your master 

marketing plan. (Which many companies don’t have either - but that is 

another story.)  

 

I bought my first domain in February of 1992, and had my first site live 

shortly after. After being in business for almost 30 years I have seen every 
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trend, game changer and illusion that has become a part of the field that is 

technology. And I can say with certainty that the internet is not going away, 

and that it is something that should be incorporated into your business 

FAST. 

 

Now with teens making millions with internet apps and niche sites, the baby 

boomer generation is sitting paralyzed as to what to do next. 

 

This guide is about to help you understand the current internet marketing 

landscape, and what you should be doing to optimize it for your business.

“In today’s business environment it’s harder and harder to stay ahead if you 
are not in touch with your 
target market.“ 

On the other hand, many 
companies have a website - 
but it hasn’t been updated in 
years. It sits as a testament 
to the lack of understanding 
between what Google is 
looking for - and what your 
customer wants and needs.  

Most corporate or business 
sites are a brochure of what a 
company offers, perhaps sprinkled 
with some java (which is not 
recommended anymore because 
mobile sites can’t see it - but it sure 
was hot in the early 2000’s).  
 

Or it is a site so vague and 
ambiguous in what it delivers, that 
even if you managed to get 
eyeballs to it - they left scratching 
their head. 
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The good news is - it’s not too late to jump in with both feet and get 
everything corrected and back on track. 

Here are the top elements your corporate site should include 
- banner that represents what you do clearly with your unique selling 

proposition (USP) 
- simple to follow options along the top  
- a side bar for easy linking to key elements you offer  
- a blog integrated to it (I’ll explain why later in the book) with RSS  
- Search Engine Optimization (SEO) 
- Your social media links easily available and integrated 
- Images and text that directly target your market demographics 
- What’s in it for the potential customer right on the front page 

The unique selling proposition 
(USP) is normally between 3-10 
words that describes the most 
powerful benefits you offer your 
customers and what sets you 
apart.   

1.Unique: What sets your 
business apart from other 
competitors? 

2.Selling: What makes you and/or 
your business a valuable 
resource? 

3.Proposition: What is the unique suggested opportunity you offer 
prospects?  

 

My Own Examples: 
“We Take the Scary Out of Internet Marketing and Do it For You!” 
“We Put the Brand Marketing Into Your Business.” 
“Get a Fully Branded End to End Website Presence in Under 60 Days” 
 

Your USP is the force that drives your business and success. It can also be 
used as a "branding" tool that deploys strategy through your marketing.  
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This allows you to build a lasting reputation while you're making sales. The 
ultimate goal of your USP and marketing is to have people say instantly 
understand what you do, who your target is, and how you can help them. 

7 Steps to Developing Your USP 

1.Clearly describe the biggest benefits of owning your product or service. 

2.Set up your buying criteria by making an offer or guarantee. 

3.Solve a pain point or industry performance gap.  

4.Be specific and offer proof.  

5.Condense into one clear and concise sentence.   

6.Integrate your USP in all your marketing.  

7.Always deliver your USP promise.  

The key is understanding who your market is, what do you do for them, 
what benefit does the customer get out of your services and how can they 
get more information.  

For an example of some sites that get the message across check out: 
 

www.TracyRepchuk.com 

 

www.InnerSurf.com 
 

Now let’s take a look at how a site goes from floundering to fabulous.  
 

 

“It’s not your job to know how all of this internet stuff works. It is your job to 
know without it, your business could fail.”  
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Before - no definition, vague, no benefits, no brand, no call to action and a 
business acronym (ASWPP) that did not translate well. 

!  
With this site there market share declined, their messaging was not clear, 
they weren’t profiling their money making activities, and they were very 
close to closing a 25 year old business. They didn’t know what was wrong, 
just that something was. 
 

The first thing I do is help you establish who your target market is, what 
your most powerful product is, and then how to leverage both of those to 
attract your ideal client, catapult your sales and reach millions with your 
message. 

Once you know your target market, you know what keywords to use, what 
your unique selling proposition is, and how to be seen by Google, and 
therefore your target audience.  
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After - The owner started to become the brand, and established himself as 
the expert helping those companies like his to grow, and instead of being 
behind the camera for peanuts we found the money in his business - 
training, coaching and speaking. The site now has many calls to action - 
integrates to social media and quickly connects to his audience. 

�

Within a few months, the story had changed.
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!  
But that’s not the end, that is just PHASE 1 - and you have a lot of work 
ahead of you - because the days of surviving on just one website are gone, 
and it’s time to... get 
your head out of the 
sand. Listbuilding, 
customer attraction, 
and social media are a 
definite part of your 
marketing model. 

We will now go through 
the next steps. 

Info@InnerSurf.com or   Call - 818.859.7210

mailto:Info@InnerSurf.com


Created by Tracy Repchuk of InnerSurf International  - Page �13

Step 2 - The Internet Reality 

The reason many companies are struggling today is their marketing plans 
have not included the web/internet or a way to raise their profile 
immediately above the competition.  

You know you are falling behind if... 

 

...you are still spending money on advertising methods but your income has 
not grown or is decreasing. 

Today’s businesses depend on a way to be seen and found, but more 
importantly, make the first impression that will immediately influence a 
visitor to get engaged and make a deeper connection with what you offer.  
You need to look as good online, as you do off. 

And you only have 3 seconds to make that happen - so  

           If Your Websites Aren’t Working for YOU 
                      They’re Working Against You! 

Info@InnerSurf.com or   Call - 818.859.7210

mailto:Info@InnerSurf.com


Created by Tracy Repchuk of InnerSurf International  - Page �14

Your website must be found 
and be better than the 
competitions. 
 

That means a new approach 
to where you spend your 
advertising dollars, and a 
marketing plan that focuses 
on what the internet can do for 
you. 
 

You need to invest first in your 
website and brand so that 

you: 
> professionally match 
> rise above the competition 
> makes people buy from you more frequently and easily 

If your target market doesn’t get what makes your business and services 
unique versus your competitors, you’ll lose a lot of business and possibly 
not even know why.   
 

If the colors do not match your target market - you will repel the audience 
instantly you want, and lose the lifetime value of a possible client.  
 

Doing your websites right will save you on costly marketing mistakes and it 
can also turn your business around to make it more profitable very quickly.  

Swimming in the ‘Sea of Sameness’ with your marketing is a very 
vulnerable place to be with your 
business.   
 

Chances are it is a place of 
struggle, frustration and if your 
customers continue to not be able to 
find you, or understand what you 
do, they will end up doing business 
with your competition.  
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Many companies approach their website like a big brochure that has been 
thrown together with a ‘spaghetti at the wall and hope it sticks’ mentality - 
versus a structured, cohesive strategy to dominate your market.  
 

That strategy starts here. I am just going to touch on a few of the elements, 
but you do need ALL of them. 

The order of importance is critical here. You start with: 
1. Your vision 
2. Brand  
3. Landing Page  
4. Emails 
5. SEO  
6. Sales Page/Branded Website 
7. Social Media 
8. Traffic 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This will equal a successful cohesive and integrated strategy. 
 

All you need to know now is two things: 
- who EXACTLY are your target market 
- what is your brand/unique selling proposition 
(hint: I could help you here) 

Most companies ONLY have a corporate website. If that is the case you 
only have 1/4 of the websites required.  Given the possible investment you 
may have done on your corporate site - that might seem a bit upsetting 
right now. I can guarantee the remaining sites will create that autopilot 
mechanism you have dreamed of when it comes to attracting clients, 
closing deals and crushing your competition. 

This is a layout of a web strategy. You will see your corporate site is to the 
left. The purpose of that site is to create a compelling image of who you are 
and what you can do for someone.  
 

The reason it isn’t a main player is because the internet is so vast, if you 
don’t capture a visitor and pull them into your sales funnel, you won’t be 
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able to communicate and engage the way that is needed right now to 
expedite the sales process and create a smaller community of warm to hot 
prospects who are getting to know you, like you, trust you and buy from 
you.   
 

The corporate site is a vital site for telling visitors EVERYTHING you do in 
1 location but even with a possible opt-in box on it, as soon as a prospect 
comes they will get distracted and not opt-in. This is why we need a site 
specifically devoted to doing JUST that. 

It’s called a Landing page/squeeze page/opt-in page - whatever term you 
may have heard, they are all the same thing.  

Here is a summary of the other sites and why you need them: 
1. Priority 1 - Landing Page 
2. Blog integrated into your master site 
3. Sales Pages which profile your best selling product 

Together they form an integrated communication structure that 
automatically engages your visitor, and pushes them into a system where 
you can communicate and capture them. 

A blog is Google’s favourite site, providing you post 
daily - which isn’t as hard as it sounds. This allows 
you to optimize an SEO (Search Engine Optimized) 
strategy where EVERY post is rich with a specific 
and targeted keyword. That way you get found 
quickly for those keywords, and then you push them 
from your blog to your site.  
The latest benefit is to post first to your Google+ 
account, then to your blog so you can be INDEXED 
in google in about 30 minutes. That means what you 
said - is now out there for everyone to see. That DOES NOT happen with 
any other sites.   
Google likes sites with fresh content daily, keyword rich, and focused.  
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Landing Page - this is a 
capture page for name and 
email. This page will become 
your best friend because the 
modern way to build a client 
list is done online, with a 
landing page.  
 

This page has one purpose 
and that is to get the name and 
email off the visitor so you can 
start a relationship with them, 
and in exchange you will give 
them an immediate gift.  
 

This allows you to build a list of 
people that know you, like you, 
trust you and buy from you. 

Sample: www.FastActionResults.com

Sales Page - most companies that have something to sell - DO NOT let 
visitors buy. They make products difficult to find, may or may not have 
pricing, and usually there is no buy now button. The more effective trend 
though is to take 1 product, and create a 
page just for that. It is like a TV 
commercial where you focus the viewers 
attention to just 1 thing. Given the 
attention span of most people, you have 
less than 7 seconds to get them to buy - 
and if they are swamped with choices, 
options, and have to click more than 2 
times to buy - you have lost them. You 
need to make buying online instant and simple - because that is the nature 
of today’s buyer. 

Then your job is traffic and customers and in order to assist you with that, 

you need the internet marketing structure to support new volume.  

Sample - http://www.MessagetoMillionsMastery.com
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Step 3 - Traffic and Promotion 

Traffic is the lifeblood for everything you do. Without it - the phones don’t 

ring, your websites have no activity, and customers don’t find out - which 

means your message doesn’t get out. 

 

There are many methods to getting traffic and attention to your business - I 

will focus on some of the top strategies here. 

If you have already been in business - the first 

step is to leverage your existing clients, get 

referrals from them, reinvigorate your past 

clients.   

 

I have automated lists in my autoresponder (the 

tool that the landing page uses to segregate your 

different types of lists and track your names and 

email addresses) for new customers, prospects, 

project completed customers, then they get the 

referral list, the testimonial list, and automatically once they are in the 

system, my business is structured to keep them engaged and interested in 

recommending me, and/or buying more from me.  

 

The problem for most companies is where do you get the future clients. 

The fastest most targeted way is to dominate the internet for your 

keywords, and to promote and be found everywhere.  

 

For future clients, this is a chart that highlights many traffic options and 

below is a summary of the top methods that I’ll address specifically.
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SEO (Search 

Engine 

Optimization) 

Strategies  

- The key to what 

you do online is to 

attract the 

attention of 

Google. The 

reason is Google 

rules where you 

appear in the search engines. Unless someone is 

specifically looking for you - you NEED search 

engine ranking. So what you do here is ensure 

that when you do a blog post, an article, a press 

release, your landing page, your sales page, your 

corporate site, etc - that you know what your 

keywords are - and you are using them effectively. 

 

Before you can optimize your searches though - you have to know what 

they are.  

 

You need to find the words your customers are using to search for you, and 

the words your competition are using to beat you out, and use them.  

Social Media - this is dealt with separately in Step 4

Articles and Press Releases - So why do these - especially if you think 

you have nothing to talk about or nothing to say?  

 

The reason is, it’s not about you. It is about putting out something that has 

your keywords in it, and driving them back to your site.
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Why do it on an article or press release site?  

Because they have what is called a high page 

rank. That means Google really respects these 

sites, and if you are on them - your importance 

goes up. They see you have a link, and they 

increase the value of your site. This is using 

leverage.

�

The key to traffic is you work it every day. 

This is the lifeblood of your company, and when left ignored will lead to a 

very quiet office, no sales, no customers and you scrambling to figure out 

what went wrong. 

So create a calendar and put something in it every day - with the goal of 

the day - the keyword you want to leverage, the call to action, and the 

hopeful outcome. 

This is the only way you can understand what is working in your business.

TRENDS
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Lastly, we want to bring up a few trends that have dominated the sound 

waves right now.

Kindle - Add a Kindle version to your book, and hit millions of people with a 
digital version that is providing a targeted outlet that is a great 
accompaniment to printed editions. This applies to iPad and other tablet 
users now gaining in rapid popularity. 
 

Podcast - BlogTalk Radio, iTunes, stitcher - create content, reach a direct 
audience, and leverage as a podcast across multiple channels.  

Mobile Marketing - is a stable method of reaching your audience but more 
importantly, it is a mandatory medium that must be addressed. 

Ignoring this topic is like ignoring the internet years ago.  

Mobile marketing is where Google, social media, Amazon, Ebay and ALL 
the major sites are putting their focus - so if you want to stay or even get 
ahead of the curve right now you need to know this more than any other 
topic out there. 

Some statistics for you to consider: 
> Mobile searchers are HOT buyers - 81% are looking to buy something 
NOW and 50% buy on the spot  

> 95% of mobile owners use it to search locally  
> There are 6.9 billion people in the world and 5 billion have a mobile 
phone - this shatters the 1.7 billion users who search via the internet.  
> You can choose to do it - and MAKE MONEY - or ignore it and LOSE 
money and CUSTOMERS 

So how can you make your site mobile ready?  
 

The key elements of your site need to be identified 

To be mobile ready, your site has to satisfy 4 criteria -  

1. Speed - it must load fast 
2. Size - fonts and text must be geared towards fat fingers 
3. Ease of navigation - simple and easy to get what information they want 
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4. Touch integration - to email, phone, location and 
direction 

The key is to focus on the fastest ways to get in 
touch with you, find you, locate you on a map if you 
have a physical location, and buy from you.  
 

If they can find you - they’ll either show up or call. 

But a bad mobile experience will cost you 
customers forever. It is now becoming a make or 
break moment for your business, so this is 
something you should have built for you. 
 

Get a mobile site. 

www.MobileSolutionsForBiz.com  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Step 4 - The Science of Social Media  

One of the most extensive changes for 
business today is the explosion of social 
media.   

Most people jump into social media, 

Facebook, Youtube, Twitter, Linkedin, 

Google+, 

with no idea 

what they are doing. 

Then 2 things happen;

1.You think social media is a waste of time

2.You are wasting your time

Social media is an integrated structure and part 

of your internet marketing and branding plan. It 

is also purpose driven - which means every 

tweet, post, and connection has a premeditated 

goal. The goal can be:

- more customers

- more sales

- survey

- engage

- invite to an event

literally anything. As long as it is not vague, useless, wastes your and their 

time, and has no value to the advancement of your goal.

With the Social Media onslaught, many companies are either ignoring 

social media hoping it will go away, or waiting until it becomes easier. The 

issue is it is not going away, and your competition is probably there already.
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Social media is so prominent - 5 magazines came out exclusively on the 

most powerful social media players, and in under 1 year had 14 million paid 

subscribers. 

�

So here is a summary of what you need to be on - 
1.Facebook Fan Page - make this your company name if you are a 

business, or your personal name if you are an author or speaker and you 

are the brand. If you don’t already have a 
Facebook account, this is now the largest 
social media platform with nearly a billion 
members globally, so become a member, it’s 
easy and free.   
 

Set up professional Facebook ‘Pages’ for a). 
yourself and b)your business.  If you don’t know 
how to create your Facebook pages, make sure 
you get help from a professional with the latest 
information, social media platforms are dynamic 
and always changing!   
 

The successful action is to start posting to your Facebook pages on a 

daily basis too.  

   www.Facebook.com/TracyRepchukFan
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2.Linkedin - this is for professionals and is designed to connect yourself 

with peers and opportunities for cross marketing, promotions, networking 

and clients. LinkedIn is the next most important place to have your 

professional profile listed.  There are a lot of ways you can use LinkedIn 

to connect with other professionals, generate leads in your ideal target 

market (assuming it’s not outside of the LinkedIn demographic range), 

and run video and event promotions. When setting up your profile, make 

sure you get professional assistance to get the maximum advantage for 

your efforts and expert positioning. 

 

�  

www.Linkedin.com/in/TracyRepchuk

3.Twitter - because you can integrate twitter to send your blog posts and 

your facebook posts automatically - this is a good tool to use because it 

is the fastest list building option I have found. It is worth establishing your 

company name on this as well. In this social media platform you have 2 

objectives -  

1 - Tease them with a message within the 140 character limit and get 

them to take the next action  

2 - Drive them to your landing page and build your database  

�

    www.Twitter.com/TracyRepchuk

It is a powerful communication medium that works very well with Facebook 

and is growing in popularity at an extraordinary rate.  Your goal is to be a 
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person of influence whose posts people take 

the time to read.  Your posts should be at least 

60% information and not promotion all the time, 

or you risk having your account suspended or 

worse.  Twitter connects you with your mentors, 

competition, or industry leaders.

4.Youtube - create videos that educate on your 

products and services, promote and gather 

testimonials and make each video have 1 

goal - whatever that may be. ALWAYS have a 

call to action as the last slide. Ie Find out more about product X at 

Product X page (be specific - not general). Or drive to your landing page 

and build your list - that is always time well spent. 

 

Youtube is now the second most popular search 

engine after Google, and video marketing is still 

one of the most under-utilized and highest potential 

impact ways to get attention today.  Set up a 

professional Youtube channel for yourself and 

secure the channel for each of your books.  Videos 

on Youtube can then be easily played on your 

website with a simple embed code provided by 

Youtube.   

 

There are lots of ways to create video content for your channel and for 

your websites.  Here are some that we recommend:
• Webinar trainings:  If there is anything that your target market would 

like to know about start taking advantage of the advances and recent 

affordability of webinar technology.  Webinars allow you to run a 

training or information session online with an audio and visual 

component to a live audience, and record it.  There are a variety of 

platforms depending on the size of your live audience, whether or not 

you want to do face to camera, or Powerpoint type presentation, and 

what technology you already work with (eg. Linux, Mac or PC).   
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• Camtasia and Jing type systems:  There are a variety of recording 

systems coming onto the market all the time, that allow you to record 

your own screen and record an audio at the same time.  

• Camera or videocam:  Most digital cameras on the market today 

allow you to record a video.  Keep these fairly short for Youtube in 

general, as there are limits to the length of the video depending on 

your account.  Many notebooks and laptops allow you to insert the 

memory card from your camera and upload the video, which you can 

then easily upload to Youtube.   

• Face to Camera, directly from the camera on your computer.  If you 

have one in your laptop or a webcam, this can be a great way of 

doing a face to camera presentation, in that you can use teleprompter 

software to read out your script, or a Screenflow or Powerpoint 

presentation with your script.  Be careful to sit far enough away that 

you don’t look like you are reading!  A presentation ‘clicker’ to forward 

the slides comes in very handy for this. 

          www.Youtube.com/TracyRepchuk 

          (here you can see the power of wrong name selection - I opened this 
          account years before I established myself as a brand, and although I 
          have my own name as a channel - all of my content and subscribes 
          and hits are on the above account which was a niche tag. Learn from 
          me and choose wisely because you can’t change it later.) 

5.Google + - should be part of your 

overall Google positioning simply 

because of the power they hold.  All the 

Google products, including Youtube 

that is owned by Google, are 

connected and support each other.  So 

if you have a Gmail account or Youtube 

account you will already have a Google

+ presence.  You should set this up 

professionally and connect with your existing community by adding them 
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to your circles, at the very least, as all of this will assist with your overall 

social media and search engine clout.

   https://plus.google.com/+TracyRepchukTV 

No matter who your ideal clients and target audience are, it’s likely that 
they are on one form of social media or another.   

Here are some suggestions for setting up your social media positioning. 

Secure Your Names!   
Even if you don’t have time to post 
content on all of the above, pick one 
on each major platform and make 
sure you nurture that.  At the very 
least, we recommend that with all 
the major social media platforms 
you secure all the names you’ll be 
using in your business; your name, 
your business name, your book 
names, and any others that you 
think you’ll be using because these 
will become as rare as the domain 
names you now will find are a 
challenge to secure when you go to 
name your book! 

A big part of your internet strategy will be social media. You need this to 
create relationships, attract attention, and leverage your brand - and social 
media makes all three possible.  

The key for social media is to be consistent in your; 
1.Name 
2.Message 
3.Look 
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Name: 
First let’s look at the name. There are 3 ways you can go; 

1.Your company name 
www.Facebook.com/InnerSurf 

2.Your name  
www.Facebook.com/TracyRepchukFan 

3.Your niche 
www.facebook.com/InternetSuccessMastery 

The key is whichever route you go - stick with that and run it across 
everything. 

Message: 
Your message should be consistent, and follow your brand. That will assist 
in attracting the audience you are looking to reach. Add images, videos, 
leverage other people’s content, share, and become part of the 
conversation.  
 

An example if your audience is women, be 
bold, educate, enlighten, add a touch of 
feminine, vulnerability, share, and create a 
place where people feel comfortable hanging 
out with you.  
 

The key is don’t shock your audience with a 
mood swing, or you’ll end up quickly 
alienating your audience.  
 

For example, you have a cozy corner for 
women entrepreneurs and then you start to 
communicate like a used car salesman on Black Friday. 
 

This is where I will warn you to never let someone else, such as a virtual 
assistant to post on your behalf. Anyone that knows you, will know that’s 
not you - and if that message differs from your voice, it could destroy the 
purpose of social media - which is building relationships of people that 
know you, like you, trust you, and buy from you. 
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Look: 

Last but not least, you need to sweep your brand through your social media 
accounts. 

When I see your Facebook, and Twitter and YouTube, you want people to 
know they have found you. This is a visual representation of your brand.  

An example of sweeping your brand is below. Facebook, YouTube, Twitter. 
 

!  

Systemizing and Automating Your Social Media Posting 

 

The sooner you start building your social media presence the more of an 
impact you’ll be able to make when your book comes out on the market.  
Automating your posting will take some time to set up but you should start 
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seeing the results over time and will be glad you did.   

Some suggestions for reducing the work and time it takes to build up your 
celebrity positioning are: 

• Set up Google Alerts for topics of high interest to your target market 

• Set up RSS feeds to alert you when certain websites post relevant 

content 

• There are many platforms you can use to link your accounts together, 

such as Hootsuite, Sendible, Sprout Social, and BufferApp to name 

just a few. 

• You can set up your own blog’s RSS feeds to automatically post 

updates on your social media accounts 

For a How To and Understanding Get Your Copy of  
The Science of Social Media 

www.TheScienceofSocialMedia.com 
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Step 5- Fast Strategies for Internet 

Domination         
We have multiple options for turn-key and done for you solutions to fit your 

budget so that you can get a jump start on what really matters - getting 

your message, product or service to market - FASTER!!

The first place I recommend someone begins though - is with a special 

service I have called an Online Clarity Cleanse call.  

 

This is an intensive 1:1 strategy session with me - where I have ready for 

you all the answers you need for your online marketing plan. 

 

From our call you will have: 
> Niche direction - your target audience 
> Your unique selling proposition 
> I will study your market and come up with your landing page domain you 
    will buy 
> I will come up with your freebie gift idea and title it should be 
> Full website review  
> Personalized plan of action you can do - or give to whoever you would 
   like or have us do it 
> You get a full video recording to replay any time you want to help keep 
   you focused 
> Social media strategy and QR code for your landing page domain plus a 
   business card template to follow 
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This call is priceless because I personally do ALL the research on your 

market based on a questionnaire you send to me for review, then get on a 

call with you and present you the findings and create your plan of action. 

Find out more here and let me help you get complete clarity for your next 

steps. 

Every minute you remain in confusion, your competition grabs more market 

share.

Get Your Online Clarity Cleanse Call Today! 

            www.OnlineClarityCleanse.com

One Hour Can Change EVERYTHING!
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After an Online Clarity Cleanse it is easy for us to see the scope of your 

project. The great part is if you use us after for your brand and website 

development, we reduce the cost of the Online Clarity Cleanse call from the 

project, making the above call FREE.

If you want DONE FOR YOU -

- Brand Establishment

- Unique Selling Proposition

- Corporate Site 

- Logo

- Continual Support and Guidance

- Landing Page 

- Download Thank You Page

- Aweber Integration and 1 List Setup

- Freebie Guide Cover

- and more.... 

Contact us at and ask for the Instant Online VIP Platinum Package  

818.859.7210

 

PS - We have almost 200 testimonials from satisfied clients. Feel free to 

ask us for a referral when we put your quote together. 

If you want to get the full internet and online marketing 

manual - get your copy of the #1 International Bestseller 

                   Go to: www.Just31Days.com
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What’s Next? 

As you can see there are a lot of 

moving parts, and steps along the way.  

 

Let Me Help You Determine Your 

Next Best Step… 

 

Schedule a call with me now. 

http://www.TracyRepchuk.com/

calendar

I can help you remove the confusion 

and get you started in the right 

direction, on the right step for you. 

  

If you want to simply get in touch with 

us now call the office at 818.859.7210  

 

I look forward to helping you move into 

this new era of outreach.  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